@i SUMMER SCHOOL &<

Organised by EACA and edcom

The EACA International Summer School is an annual, week-long school aimed at
students with an interest in advertising and commercial communications. The
participants are challenged, inspired and driven by the best trainers and

practitioners in the industry.
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More information: Next EdiﬁOn: 4'8 JUly 20]6 Berlin, Germuny

www.eacaeducation.eu . Price: €325 edcom members - €450 non members



